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The Museums, Libraries and Archives Council (MLA) responsibilities transfer

New arrangements for the delivery of responsibilities previously undertaken by the MLA on museums, libraries and archives began on 1 October 2011. Arts Council England (ACE) assumed museums and libraries responsibilities, including the Renaissance programme, Museum Accreditation, and Library Development, together with cultural property services such as Export Licensing and the Acceptance in Lieu scheme. The National Archives assumed responsibility for providing strategic leadership to the archives sector and advising government on its development. 

A skeleton MLA staff will remain until May 2012 to complete the management of existing Renaissance contracts, complete outstanding financial and contractual arrangements and prepare for the appointment of a liquidator.

This website will remain live until 31 March so that the public still has full access to the material on it – good practice case studies, toolkits, guidance and a range of other publications – and will not be updated. Material still relevant under the new arrangements is transferring to appropriate websites.

http://www.mla.gov.uk/
Libraries Development Initiative

Arts Council England and the Local Government Association have launched the Libraries Development Initiative.

ACE believes libraries should be at the heart of society, valued by local communities and providing access to information, learning and culture in a shared and trusted place. They want to work with the library sector to explore this vision for arts and culture working together. The overarching aim of the initiative is to create vibrant, sustainable 21st century library services and the Libraries Development Initiative is the essential first stage in this process.

The Libraries Development Initiative will run between March 2012 and March 2013 and support around 10 projects, each being awarded a maximum of £20,000, though amounts of funding allocated to each project will differ according to the scope and scale of work.

Successful projects will explore how embedding arts and culture in libraries can improve people's experiences, bring benefits to the library service and develop cultural provision in local areas. Projects will also look at new ways of working that will enhance libraries' sustainability and relevance as vibrant hubs in their local communities.

http://www.artscouncil.org.uk/news/arts-council-england-launches-libraries-developmen/
Department for Culture, Media and Sport (DCMS) / Wolfson Museums and Galleries Improvement Fund
The DCMS and Wolfson fund, financed equally by the government and the Wolfson Foundation, supports projects which improve the quality of displays, public spaces, collection interpretation and disabled access in museums and galleries across England. DCMS and the Wolfson Foundation’s joint report marks the achievements of this partnership fund from 2002-2010, when awards totalling £28million were made to eligible museums and galleries.
DCMS and the Wolfson Foundation will provide jointly £8million in the next spending period (2011-15), to be awarded in two rounds. Applications for funding are by invitation only and museums and galleries eligible to apply for a grant include: institutions sponsored by DCMS; designated collections in museums or universities; and museums with non-designated collections in regional hubs. Applications for the first round of awards will be assessed against the fund’s criteria by a panel of external expert assessors and representatives from the funding bodies and it is expected that these awards will be announced in early 2012. The next bidding round will be held in 2013.

http://www.culture.gov.uk/what_we_do/museums_and_galleries/3378.aspx
Arts Council England strategic funding and 2011-15 plan

Arts Council England will invest £440million of strategic funding between 2012 and 2015, including two new programmes for Capital and Touring.
Strategic funding will be used to complement their £1.04billion investment in National portfolio organisations, to target key areas and seize opportunities - including investment in capital, touring and encouraging private giving.
Strategic funding will be invested in three ways:
· Targeted grant programmes: Capital and Catalyst, now open for applications, and Touring, which opens 5 December 2011.
· Specific grant commissions: Audience focus and an Artsmark fund, both open for applications.
· A general strategic grant programme which will open in spring 2012.
http://www.artscouncil.org.uk/funding/strategic-funding/
The Arts Council Plan for 2011-2015 sets out how strategic funding will be used to realise the priorities set out in ‘Achieving great art for everyone’.
http://www.artscouncil.org.uk/media/uploads/pdf/Arts_Council_Plan_2011-15.pdf
The Space - a multi-platform content channel for the arts

Arts Council England and the BBC will work in partnership to create The Space, an experimental digital arts media service and commissioning programme that could help to transform the way people connect with, and experience, arts and culture.
This service will run from May until the end of October 2012 and be available across PC, mobile, tablet and connected TV. It will challenge artists and arts and cultural organisations to collaborate with each other and with partners to capture and create a wealth of cultural experiences, drawing on the richness of the summer of arts of the Olympic year. It will show a whole host of content including newly commissioned programmes and include celebrity curation and critique, live broadcasts and some of the best ACE and BBC archive content

ACE is investing £2.5million in a commissioning pot for artists, arts and cultural organisations to create work to be shown in The Space. Expressions of interest are open until 9 December, then a number will be invited to complete a full application with additional support from the project to develop their proposals. Final decisions will be announced in February 2012.

The BBC will contribute a £2million support package including the technology solution to make The Space available across four platforms: PC, mobile, tablet and connected TV. They will also mentor successful applicants, particularly smaller organisations, through the creative process with training and guidance as appropriate.
http://www.artscouncil.org.uk/funding/strategic-funding/thespace/
Kids Takeover Day

Kids in Museums joined forces with the Children’s Commissioner for the second year to support Takeover Day on 11 November. Takeover Day is an annual event offering children and young people across the country the chance to work alongside adults and get involved in decision-making. Last year over 500 children took part and over 50 museums were involved.

http://www.kidsinmuseums.org.uk/2010/03/07/project-1/
http://www.keepandshare.com/doc/3075201/takeover-day-report-2010-pdf-june-19-2011-5-41-pm-5-1-meg-pdf-august-14-2011-10-01-pm-1-7-m?da=y
£100million Catalyst scheme

Arts Council England, the Heritage Lottery Fund and the Department for Culture, Media and Sport (DCMS) have announced further details of the £100million Catalyst scheme to boost private giving to the cultural sector and build long-term resilience, sustainability and innovation.
http://www.artscouncil.org.uk/news/details-unveiled-100-million-catalyst-scheme-boost/
Taking the Lead in culture, tourism and sport

This leaflet sets out how the Local Government Association (LGA) is supporting members and officers to lead self-regulation and improvement in the culture, tourism and sport sector.
http://www.local.gov.uk/c/document_library/get_file?uuid=e99c680f-e3ee-4e5f-b07f-28bc1bc50675&groupId=10161
Understanding commissioning: a practical guide for the culture and sport sector

This guide is to help people in the culture and sport sector understand the process of strategic commissioning in public services and how to produce better outcomes for communities.
http://www.idea.gov.uk/idk/aio/28589318
Improving strategic commissioning in the culture and sport sector

This paper adds to accumulating knowledge about the culture and sport sector. It aims to help those working in the sector to translate commissioning concepts into practical examples of what needs to be done in order to become world class.
http://www.idea.gov.uk/idk/aio/19049963
Sport England: Active People Survey

Active People Survey 6 (2011/12) fieldwork started on 15 October 2011 and this survey will run until 14 October 2012.
Active People is the largest survey of sport and active recreation undertaken in Europe. It provides the largest sample size ever established for a sport and recreation survey and allows previously unavailable levels of detailed analysis. It identifies how participation varies from place to place and between different population groups. The survey also measures; the proportion of the adult population that volunteer in sport on a weekly basis, club membership, involvement in organised sport/competition, receipt of tuition or coaching, and overall satisfaction with levels of sporting provision in the local community.

Findings can be analysed by a broad range of demographic information, such as gender, social class, ethnicity, household structure, age and disability.

The Active People Survey also provides the measurement for the Local area estimates of adult participation in sport and active recreation (formerly NI8).

http://www.sportengland.org/research/active_people_survey.aspx
Sport Makers

Sport Makers, part of Places People Play, is for everyone aged 16 and over who’d like to make sport happen for their friends, neighbours or colleagues. It aims to inspire over 40,000 people to get involved, each spending at least 10 hours organising or leading sporting activities. It is backed by the British Olympic Association and £4million of National Lottery funding. Over 50% of adults in England say they’d like to play more sport, but many don’t feel they have the time, money or confidence to get involved in a formal setting.

Every Sport Maker will be invited to an informal, interactive workshop to gain the skills and opportunities to get involved in sport in their area. They will be introduced to organisations that need their help, join forces with others who want to make sport happen locally, and there will be opportunities to meet top athletes and incentives to stay involved. By taking part, Sport Makers could secure tickets to the 2012 Olympic and Paralympic Games: Sport Makers and London 2012 are working together to give people opportunity to attend.
http://www.info4local.gov.uk/filter/?item=2005735
£10million for iconic sporting facilities

Sport England is making £10million of National Lottery funding available for the next round of Iconic Facilities, part of the Places strand of the mass participation legacy programme Places People Play which is transforming the places people play sport in the cities, towns and villages across England.
Iconic Facilities will invest in large-scale, state of the art facilities, catering for many sports that will help increase participation and deliver a sustainable sporting legacy beyond the London 2012 Olympic and Paralympic Games. The National Indoor BMX Centre in Manchester is a recent beneficiary. In the second of three rounds, interested applicants can apply for grants between £250,000 and £3million. Successful applicants will have projects that are regionally significant for at least two sports and demonstrate long-term financial viability.

http://www.sportengland.org/about_us/our_news/iconic_facilities_funding.aspx?dm_i=AXF,KAX1,18VH3T,1NF8E,1
Sport England’s Inspired Facilities Fund

Manchester’s Moss Side Boxing & Athletics Association is the first project to benefit from Sport England’s Inspired Facilities Fund. Every sports facility that receives funding will carry the London 2012 Inspire mark. The club will receive £41,355 of Lottery funding to upgrade facilities at the gym which has helped thousands of local people get into sport since 1981.

Other sports groups are waiting to find out if their bid to the fund’s first round has been successful and 2,000 applications have been created by organisations looking to apply in the four remaining rounds. In response to this demand, Sport England announced that up to £7million of additional awards will be made in the first round of investment decisions, taking the total to £17million. The investments will breathe new life into tired facilities that can be unattractive to sports participants, difficult to maintain and run. Grants will also be available to convert existing buildings into venues that are suitable for grassroots sport. Inspired Facilities was designed to be as simple and accessible as possible for potential applicants.
http://www.sportengland.org/media_centre/press_releases/sports_clubs_jump_at_sporting.aspx
£3.5million to increase sports participation

Successful sports governing bodies are to receive extra investment from Sport England to boost their grassroots programmes and deliver a lasting sporting legacy beyond the London 2012 Olympic and Paralympic Games. A total of £3.5 million has been awarded to help drive up participation numbers in netball, cycling, running, canoeing and lacrosse.

British Cycling is to receive an additional £1,058,000 in National Lottery funding; England Netball has successfully bid for more than £1million; Sport England will invest £1million in county sports partnerships to work with England Athletics on running; Canoe England will receive an extra £207,700 through the British Canoe Union; and the English Lacrosse Association will receive an additional £199,250.

http://www.sportengland.org/media_centre/press_releases/legacy_investment_boost.aspx
Protecting Playing Fields Legacy Fund

Sport England’s Protecting Playing Fields legacy fund, part of Places People Play, will protect and improve 48 sports playing fields across England in the first wave of this National Lottery investment. 
Sport England invites communities to bring the 2012 legacy to life in their area by bidding to support a local playing field through the second £2million round of Protecting Playing Fields. Applications will be accepted up to 12 December 2011. Community and voluntary sector groups can apply without partnership funding. In round one, over £2million was offered to sports clubs and local groups to bring disused playing fields back into use, improve existing sites or create new sports pitches. A further £8million will be awarded to hundreds of projects through four more rounds. By simplifying the application process and reducing the technical expertise required to bid, Sport England has opened up this funding to groups that haven’t previously received public money.

The playing fields will also be protected from developers for at least 25 years; 27 will become Queen Elizabeth II Fields after agreeing to dedicate their playing field in “perpetuity”, thanks to a partnership with Fields in Trust which is running the Queen Elizabeth II Fields Challenge as part of the programme to mark the Diamond Jubilee and the London 2012 Olympics.

Over half the groups benefiting are community sports clubs; six are playing field associations; five are parish councils; and three are schools or colleges. The awards include the purchase of five playing field sites totalling 25 acres and 13 pitches.

http://www.sportengland.org/media_centre/press_releases/48_playing_fields_protected_an.aspx
Developing the Right Sports Hall
Five sports and Sport England help improve sports hall provision across England through new guidance. Developing the Right Sports Hall, produced jointly with the national governing bodies (NGBs) of badminton, basketball, cricket, netball and volleyball, will lead to a more efficient and flexible approach to the building, or upgrading, of sports facilities. It will help tackle the frustration for people who find their local sports hall isn’t suitable for their particular sport, as well as ensuring that facilities of the right size are developed in the right places to meet local demand.
Working through seven steps, the guidance will help stakeholders to develop a project brief, based on sports development needs and evidence, for either a new or existing sports hall. The questions are based on basic specifications required to play one or more of the above five sports.

The guidance has been developed to overcome the long standing issue for NGBs of sports halls not being fit for purpose to accommodate the space requirements of their sports. The revisions incorporated in the guidance are the result of in-depth consultation between NGBs and Sport England, and who will now update their own guidance to reflect these.
http://www.sportengland.org/facilities__planning/design_and_cost_guidance/sports_halls/developing_a_sports_hall.aspx
Digital Research and Development Fund for Arts and Culture

Eight pioneering projects that will harness digital technologies for the benefit of the arts and cultural sector have been selected to receive funding from the Digital Research and Development Fund for Arts and Culture.

Following the launch of the £0.5million fund in early June, 495 projects applied for a total of £28.5million worth of funding; 18 projects were shortlisted and interviewed before the eight were selected. The fund aims to support art and cultural organisations to work with those with digital expertise to understand the potential offered by new technologies. Ideas were sought that would help organisations connect with wider audiences and explore new ways of working. The projects will be undertaken over the next 12 months and each will be rigorously evaluated to produce new data and research insights that can be shared with, and benefit, other organisations in the arts and culture sector.

http://www.nesta.org.uk/areas_of_work/creative_economy/digital_rnd/assets/features/eight_finalists_chosen_to_pioneer_digital_research_and_development_projects
Strong response to Film Policy Review’s call for evidence

More than 300 responses have been received to the Film Policy Review panel’s call for evidence. Over 70 face-to-face meetings were conducted with key industry groups and individuals to obtain as many opinions as possible.

Building a stronger British film industry and establishing ways to develop and retain UK talent were identified as top priorities for the review which will also consider how a 60% increase in lottery funding for the film industry should be spent following the London 2012 Olympic and Paralympic Games. Also, from the responses received to date, issues such as piracy, new models for film distribution and exhibition (including digital platforms) and a more coherent international strategy for UK film have emerged as challenges for the industry.

The panel is now considering all the submissions and is on track to report their findings by the end of the year. 

http://www.culture.gov.uk/news/media_releases/8478.aspx
Creative Industries Council

The Creative Industries Council is a joint forum between the creative industries and government. The Council was set up to be a voice for creative industries and focuses on areas where there are barriers to growth facing the sector such as access to finance, skills, export markets, regulation, intellectual property and infrastructure. Action will be taken forward in these areas through the work of a small number of ‘task and finish’ working groups. The Council is chaired by Rt Hon Vince Cable and Rt Hon Jeremy Hunt and members are leading figureheads from across creative and digital industries including TV, computer games, fashion, music, arts, publishing and film.
http://www.dcms.gov.uk/what_we_do/creative_industries/8281.aspx
Offstage Choices

Each autumn, thousands of young people get the chance to meet and learn from in-house creative professionals at leading theatres and live music venues throughout the UK. Through hands-on workshops and talks they gain an insight into the range of careers available offstage, in technical theatre and live music/event production, as well as an understanding of how to get into these industries. They will get to experience everything from lighting and sound to marketing and front-of-house.

These events support the National Skills Academy for Creative & Cultural popular young people's resource websites http://www.getintotheatre.org/ and http://www.getintolivemusic.org/ which show young people the range of careers available in theatre and live music, current training, workshops and job opportunities and also information about qualifications.
http://www.nsa-ccskills.co.uk/event/offstage-choices
Creative England

New support agency, Creative England, has been set up to build on the work of the Regional Screen Agencies which have assisted development of film TV, interactive, games and digital media industries, and the growth of film culture in England for ten years. Creative England is intended to be the first joined up, dedicated support agency for the creative industries outside London. 
http://blogs.culture.gov.uk/main/2011/10/post_16.html
Power of the Flame

Wales is set to benefit culturally from the London 2012 Olympic and Paralympic Games through Power of the Flame which embraces its unique heritage sites, the history of its sportsmen and women, disabled young artists, Eisteddfodic traditions and also forges exciting links with South Africa. The programme focuses on the creation of art centred on participation and excellence, getting young people involved in telling stories about Wales’ heritage and using music to get people involved. The five major projects under the banner of Power of the Flame are: Cauldrons and Furnaces; Following the Flame; Mzansi Cymru; Whose flame is it anyway?; and Kindling Talent.

http://www.artswales.org.uk/26770
Green Infrastructure Partnership

The Green Infrastructure Partnership has been designed to help communities make more innovative use of existing grey infrastructure, such as creating rooftop gardens, small community gardens or living walls.
The benefits of green infrastructure are compelling – a recent study of over 350,000 people found that people who lived near to green space lived longer and health inequalities were significantly reduced. The Natural Environment White Paper therefore committed to enhancing green infrastructure and improving communities’ health, quality of life and resilience to climate change.

The new Green Infrastructure Partnership will be made up of planning professionals, landscape architects and environmental interest groups alongside organisations such as Natural England, the Landscape Institute and the Environment Agency. It will bring people together from across the country to address the issues they face. It will also produce useful materials to help those who are looking to create a green area in their local community.

http://www.defra.gov.uk/news/2011/10/11/more-green-spaces/
Cultural Tourism resources

Audiences London have been developing Cultural Tourism resources based on presentations by Visit Britain, Visit London and other experts in tourism.

Their resources explain what is meant by cultural tourists, present the key facts and figures and introduce tools and advice which can help tap into the cultural tourist market. These quick reference documents cover:

· Definitions of Cultural Tourism

· Key facts and figures

· Segmenting Cultural Tourists

· How Visit London can help you reach more visitors

· London 2012 Opportunities

· Glossary of terms
http://www.audienceslondon.org/2054/our-resources/cultural-tourism-getting-started.html
Age UK Oxfordshire wins grant to promote arts and older people

Age UK Oxfordshire has secured a grant from the Baring Foundation for a unique project that will try, for the first time, to bring together information on the arts and older people. The £60,000 grant will run a project to ensure that arts organisations across the UK are able to promote their activities for older people, share with, or learn from other providers of arts opportunities. The website will be a first point of call for anyone involved in delivering musical, dance, theatre, painting and a host of other arts activities.

Age UK Oxfordshire is working with two partners to produce the website: Spots of Time, a new business which aims to make it easy for people to volunteer small moments of time to provide fun, creative activities in their communities; and Oxfordshire-based Artz UK, part of a global network, aiming to improve the health and well-being of people with dementia through the arts.

http://www.ageuk.org.uk/oxfordshire/News--campaigns/Age-UK-Oxfordshire-wins-grant-to-promote-arts-and-older-people/
New University College London (UCL) Institute of Health Equality

The new UCL Institute of Health Equity will receive £1million funding from the Department of Health over the next three years to take action on the social determinants of health to reduce health inequalities in England. It will also be supported by UCL, the British Medical Association (BMA) and independently commissioned projects.

The Institute will be authoritative and independent and will collect the latest evidence, provide expert advice and share best practice both locally and internationally. It will build on previous world-renowned research and reviews led by Professor Sir Michael Marmot such as The Whitehall Study and the Fair Society, Healthy Lives review, which underpinned the recent Public Health White Paper. The Institute has already started to help a number of local organisations take action on the social determinants of health to reduce health inequalities. It will ensure England remains at the forefront of international action and provide vital guidance and support to local organisations during the transition to Public Health England and the new NHS.
http://mediacentre.dh.gov.uk/2011/11/21/new-institute-to-help-narrow-the-health-gap/
New Arts Marketing Association (AMA) website

AMA has launched a new website. Browse for resources, industry news, training and events, the AMA blog; AMA COMMONS and sign up to keep in touch with the monthly email bulletin.

http://www.a-m-a.co.uk/
http://www.a-m-a.co.uk/eTarget/email_bulletin_address.aspx?utm_source=Audiences%2BUK%2Bemail&utm_medium=Audiences%2BUK%2Bemail&utm_campaign=email%2Bbulletin%2Bsign%2Bup%2B
Tweets of the Trade: Why Twitter is cultural organisations’ new best friend

To help demystify Twitter, Arts Council England talked to three different organisations about their experiences of using the site: how long they’ve been using it; what works; what doesn’t; and what tips they’d give for new users.
http://www.artscouncil.org.uk/news/tweets-trade-why-twitter-cultural-organisations-ne/
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Establishing an evidence base for the Cultural Olympiad: London 2012 – Call for papers
It will be 100 years since the Games hosted its first official cultural programme by the time of the 2012 Olympic Games in London. What is now the Cultural Olympiad has evolved from a historical requirement by the International Olympic Committee (IOC) into an ambitious programme of activity for the host nation, expected to expand the creative impact and legacy of the Games. This has been consistently overlooked in Games evaluation frameworks.

London’s vision for its Cultural Olympiad claims that it will contribute to the Games positive legacy, inspiring young people, providing platforms for innovation and leadership, and promoting learning skills, environmental sustainability, health and well-being. It has also committed to a thorough evaluation of the Games hosting process, building on the UK’s track record championing evidence-based policy making. The IOC clearly defines and regulates the Olympic sports programme and immediately related activities with a focus on London over two weeks but the Cultural Olympiad is much more broadly defined, spanning over four years and taking place countrywide.

This special edition of Cultural Trends looks into the experience of planning for, delivering and capturing the impacts of a Cultural Olympiad. The main focus is an interrogation of methodological challenges as well as emerging evidence about the four year journey towards London 2012, starting with the handover from Beijing in 2008. It also welcomes analysis of evidence from previous Cultural Olympiads that can inform London’s framework. Papers covering the following specific areas are to be submitted to Sara Selwood sara@saraselwood.co.uk no later than 27 January 2012.
· Framing the cultural Olympiad as an object of study – impact on methodologies for assessment and data collection priorities

· Discussion on specific areas of evidence / impact assessment (economic, social, environmental or cultural impacts)

· Transferring knowledge: how to extract lessons from London Olympiad experience that can inform future Olympic hosts - from London to Rio? How to make the most of lessons from previous Games?

http://www.tandf.co.uk/journals/cfp/ccutcfp5.pdf
Audiences UK/Turning Point Visual Arts Audience Benchmarking

In 2010 Audiences UK received a grant from Arts Council England to establish a tested and agreed standard national approach to collecting and sharing customer data for non-ticketed visual arts galleries.

A single national approach to gathering customer data will allow individual organisations to meaningfully compare their performance with their peers and identify their strengths and areas for potential improvement. It also means that a robust picture of regional and national audiences can be drawn from amalgamating the data. Working with over 75 galleries in England and Wales, a standard and additional core set of questions was agreed. Between July and September 2011 customer data was collected using a robust sampling methodology, posting the data onto a shared national data hub. Participating galleries will receive a summary followed by regional benchmark reports and the national benchmarks. The large sample size, around 12,000, will provide an excellent base to build on in future years if all organisations adopt the same approach to core questions and sampling. An electronic resource pack was designed for staff involved in the overseeing, management or implementation of aspects of the Audiences UK/Turning Point Visual Arts Audiences Benchmarking project and will be updated as required.
http://www.audiencesuk.org/data-and-resources/resources/vaab
Office for National Statistics consultation on national wellbeing indicators

The Office for National Statistics (ONS) is currently consulting on a range of measures it is proposing to track national wellbeing. The aim of the programme is to develop and publish an accepted and trusted set of National Statistics that helps people to understand and monitor national well-being. This discussion paper sets out for consultation a proposed set of domains (aspects of national well-being) and headline measures of national well-being. These proposals build on the responses to the national debate on measuring national well-being in 2010-11, research into well-being and related international initiatives. The proposals are part of the ONS Measuring National Well-being (MNW) Programme. The consultation will run until 23 January 2012 and the ONS plans to publish its response in the spring. 

http://www.ons.gov.uk/ons/dcp171766_240726.pdf
Arts Marketing Association (AMA) tools to support the arts and cultural sector

In today’s rapidly changing world, keeping staff up to date with the latest skill, knowledge, theory and best-practice techniques in marketing and audience development has become crucial for arts organisations to stay relevant and meaningful to the audiences, visitors, and communities in which they work. 
The AMA has contextualised the marketing National Occupational Standards (NOS) for the arts and cultural sector which means that for the first time the industry has a set of standards explaining the skills and knowledge marketers should have at each stage of their marketing career.

They have also launched an online suite of Training Needs Analysis tools to enable people to compare their current skills and knowledge against the marketing standards. Tailored for the different levels of marketing these will have relevance for arts marketers throughout their career. 

AMA members can log in at www.a-m-a.co.uk/tna to complete the analysis one short module at a time and receive a summary of their strengths, current development needs, and potential future needs (in line with their aspirations).
Trainer’s, Marketer’s and Employer’s toolkits and job description templates –

http://www.a-m-a.co.uk/tna/downloads/AMA_trainersTK_TP.PDF
http://www.a-m-a.co.uk/tna/downloads/AMA_MarketersTK_TP.PDF
http://www.a-m-a.co.uk/tna/downloads/AMA_employersTK_TP.PDF
http://www.a-m-a.co.uk/tna/downloads/AMA_JobDesTemplates_TP.PDF
Local Government Inform

The Local Government Inform (LG Inform) prototype is a practical response to the sector's call for greater freedom to take responsibility for its own regulation and improvement. This free online service allows anyone in the sector to access, compare and analyse data and present their findings. Such intelligence will help councils and fire and rescue authorities make the right decisions about their local areas and the services they provide to their residents. 

Since the prototype's initial release, the system has been updated and new online resources added to give an improved service. LG Inform now contains more than 650 metrics (such as planning, waste, and demographics), the 'metrics library' enabling benchmarking of performance with other similar authorities.

www.local.gov.uk/about-lginform
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Taking Part 2011/12 Quarter 1 Statistical Release (April-June 2011)

The latest statistical data from Taking Part Survey 2011/12 Survey up to June 2011 provides national estimates of adult engagement with arts, archives, heritage, sport, libraries, museums and galleries, digital engagement, volunteering and charitable-giving. Findings show a mixed picture, with increased visits to heritage sites and museums, but decreased to libraries, increase sports participation by 75+ adults but decreased rates for 16-24 year olds. Data are broken down into cultural, sporting and social activities, and by regional area and types of participant, available in Excel files. This September 2011 release, covering the period July 2010 to June 2011, presents rolling estimates incorporating data from the first quarter of year seven of the survey. Rolling annual estimates for adults, including Quarter 2 of the 2011/12 survey year, is scheduled for the end of December 2011.

The Taking Part survey is a continuous annual survey of adults and children living in private households in England, and carries the National Statistics badge, meaning that it meets the highest standards of statistical quality.

http://www.culture.gov.uk/images/research/Taking_Part_2011_12_Q1_Statistical_Release_FINAL.pdf
http://www.culture.gov.uk/publications/8462.aspx
Citizenship Survey: April 2010 - March 2011 England

Statistics from the Citizenship Survey released in September include data covering a range of issues including influencing decisions, volunteering, community cohesion, fear of crime, racial and religious prejudice, discrimination and attitudes toward violent extremism.
Data in this statistical release are based on England but some figures are based on England and Wales; these are specifically referenced in the text. The statistics report on the 2010-11 survey (all four quarters of the 2010-11 survey, from April 2010 to March 2011), and update those statistics released on 14 April 2011 (covering the April - December 2010 period).

Key statistics from the release include:

· 25% of people reported that they volunteered formally at least once a month in 2010-11, a lower rate than at any point between 2001 and 2007-08 when it ranged between 27% and 29%, but unchanged on 2008-09 and 2009-10.

· 86% of people thought their community was cohesive, agreeing that their local area was a place where people from different backgrounds got on well together. The level was higher than all previous years.

· 86% of adults in England were satisfied with their local area as a place to live, an increase on previous years: 82% in 2008-09 and 83% in 2009-10.

http://www.communities.gov.uk/publications/corporate/statistics/citizenshipsurveyq4201011
Museums and Galleries Monthly Visits – Visits to September 2011

The latest monthly statistics of visits to DCMS sponsored museums and galleries include figures updated 1 November.
The visit figures are updated on the first working day of each month, and will be one month in arrears to allow time for the museums and galleries to collect the data. The total visit figure refers to all visits to the museums and galleries, excluding corporate events. Data collection methods vary between institutions, and each uses a method appropriate to its situation. All data is collected according to the guidelines issued in 2000. All museums and galleries are subject to seasonal fluctuations in the numbers of visits they receive. The general trend is for the visit numbers to be higher during school and half term holidays. Some temporary exhibitions attract large numbers of visits and this will also have an impact on the monthly figures. There may also be occasions when all or part of a museum or gallery is closed for refurbishment, affecting the monthly total. Figures may be subject to revision. Any amendments will be published on this website at the earliest opportunity.
http://www.culture.gov.uk/images/research/Visitor_Figures_Website_spreadsheet_September_2011.xls
A fair share – direct funding for individual artists from UK arts councils

The key finding of this study reveals that shockingly few individual artists apply for funding in their own right, and even fewer are successful. What this means is that there is little direct funding being given to artists to pursue and develop their own projects, under their own control.
http://www.a-n.co.uk/publications/article/1558894/1558858
Getting In On the Act: How Arts Groups are Creating Opportunities for Active Participation

This new study commissioned by The James Irvine Foundation draws insights from more than 100 not-for-profit arts groups and experts in the US, UK and Australia. The report presents a new model for understanding levels of arts engagement as well as case studies of participatory arts in practice.
http://irvine.org/images/stories/pdf/grantmaking/Getting-in-on-the-act-2011OCT19.pdf
Charitable Giving Indicators 2010/11

This report contains the total amount of charitable giving received by DCMS-funded cultural institutions, and also presents this charitable giving as a ratio of grant-in-aid. These statistics are derived from the statutory accounts of Arts Council England, British Film Institute, British Library, English Heritage, and the National Museums and Galleries.
http://www.culture.gov.uk/images/research/Charitable-Giving_2010-11.pdf
http://www.culture.gov.uk/images/research/Charitable_Giving_Table_2010-11.xls
Impacts of the Recession on the UK Cultural Sector

Arts Quarter’s fourth recession impacts survey charts the ongoing affects of the global recession on the sector and reveals long-term concerns over its general health. Some 452 arts organisations of all scales, regions and art forms took part in this year's survey, the fourth of its kind to be conducted by Arts Quarter since the start of the recession in 2008.
https://www.box.net/shared/uxztzgrq14g9267fp5sz
Supporting growth in the arts economy

A collection of three papers illustrate synergies and potential links between the arts and a creative economy. This includes a focus on the role of the Arts Council in supporting innovation and growth across the creative economy through delivery of its strategy ‘Achieving Great Art for Everyone’. It also includes a focus on the role of arts organisations, local authorities and a wider range of partners and investors in blending arts and business development.

http://www.artscouncil.org.uk/media/uploads/pdf/creative_economy_final210711.pdf
2011 British Film Institute (BFI) Statistical Yearbook

The annual yearbook offers an authoritative and complete snapshot of the film landscape in the UK over the past 12 months and an analytical review of performance. Although the wider economic environment remains testing, the outlook for film appears generally positive. Findings include: more people are watching more films across more platforms; cinema remains robust during a difficult economic climate; Inward investment is at its highest ever level; the UK is the third largest film entertainment market in the world; British stories make up half of the decade's 20 highest grossing films. Further statistics and 6-monthly trend analysis reports are available on the BFI website.
http://www.bfi.org.uk/filmtvinfo/stats/BFI-Statistical-Yearbook-2011.pdf
NT Live: Digital broadcast of theatre – Learning from the pilot season
This publication shares lessons learned through NT Live, the National Theatre's programme of digital cinema broadcasts that was launched in 2009.

http://www.nesta.org.uk/library/documents/NTLive_web.pdf
Community Media Association’s Connect Project – an independent evaluation

This evaluation states that the Connect (arts and community media) partnerships ‘promote new and effective collaborative approaches, highlighting opportunities for making and experiencing arts within a participatory media and broadcast environment.’ The evaluation examines each of the partnership approaches and provides a detailed look at the arts and community media collaborations.

http://arts.commedia.org.uk/wp-content/uploads/2011/07/CMAfinal.pdf
The Qualifications Blueprint

Creative & Cultural Skills’ Qualifications Blueprint is an investigation into the qualifications which support the creative and cultural industries, and their recommendations for future development.

http://www.ccskills.org.uk/LinkClick.aspx?fileticket=jUEAzqilKiA%3d&tabid=36
Skills for the creative industries: Investing in the talents of our people

This CBI publication recommends a drive to up the skill levels of the current and future workforce. The report cites Creative & Cultural Skills’ extensive research on the sector and praises the work of their Apprenticeship Training Service and careers website Creative Choices.
http://www.cbi.org.uk/media/1055419/2011.09-cbi-creative-skills-brief.pdf
Creative Apprenticeships Assessing the return on investment, evaluation and impact

This report provides evidence of the significant economic impact that the apprentices are having on the UK economy.

http://www.ccskills.org.uk/LinkClick.aspx?fileticket=dGjgRbyP1x4%3d&tabid=36
Cultural Statistics Pocketbook

This is a comprehensive review of data related to the cultural sector across all European Union countries and for different years. It includes World Heritage Sites, City of Culture, percentage of tertiary level students enrolled on cultural courses, economic data, trade and household expenditure. 

http://epp.eurostat.ec.europa.eu/cache/ITY_OFFPUB/KS-32-10-374/EN/KS-32-10-374-EN.PDF
Monitor of Engagement with the Natural Environment monthly updates August and September 2011

People enjoy the natural environment in many different ways including: visiting the countryside; enjoying green spaces in towns and cities; watching wildlife; and volunteering to help protect the natural environment.
http://www.naturalengland.org.uk/Images/MENEreportaugust11_tcm6-27979.pdf
http://www.naturalengland.org.uk/Images/MENE-report-september-2011_tcm6-28355.pdf
Heritage Counts 2011

Each year English Heritage’s Heritage Counts provides important evidence on the value of the historic environment. The focus in 2011 is on ‘the role the independent sector and local communities and groups, in many different ways, play in caring for our national heritage’.
http://hc.english-heritage.org.uk/content/pub/2011/hc-2011-england.pdf
Heritage Counts 2011 North West is prepared by English Heritage on behalf of The North West Historic Environment Forum.

http://hc.english-heritage.org.uk/content/pub/2011/hc-2011-north-west.pdf
Creative Homes

The Baring Foundation, along with the National Association of Activity Providers for Older People and the National Care Forum have published this report which explores how the arts can contribute to the quality of life in care homes through a series of best practice case studies. 

http://www.baringfoundation.org.uk/CreativeCareHomes.pdf
Music and Health Care

This US paper begins by exploring a core premise of the Musical Connections Program: that music can have a transformative impact on people’s lives.
http://wolfbrown.com/images/articles/Music_and_Health_Care.pdf
Turning Point Network final evaluation report

The Turning Point Network, a dynamic national network of 13 regional groups of artists, arts professionals and organisations, was formed to deliver Turning Point, the 10-year strategy for strengthening the visual arts in England published in 2006. This complements and is embedded in Arts Council England’s Achieving Great Art for Everyone.
Annabel Jackson Associates was appointed to evaluate the network. The final evaluation report covers the pilot phase 2009-2011 and features both national and regional activity. It summarises the pilot evaluation's findings in two parts:

Part one: Main text- key messages and illustrative case studies
Part two: Evidence- main surveys and logic models
http://www.artscouncil.org.uk/media/uploads/pdf/Final_turning_point_lowres.pdf
Fast Forward 2010 The survey of museums and galleries in the West Midlands

Fast Forward is an ACE and MLA report analysing long-term trends in the West Midlands museum sector. It has been published every two years since the millennium. The survey shows dramatic falls in local authority funding and support, but that community engagement, workforce development, public access and sustainability have all significantly improved.

http://www.museumsassociation.org/download?id=581382
Snapshot London: Visual Arts 2010/11 Benchmark Report

Research coordinated by Audiences London and funded by Arts Council England on behalf of 21 London galleries has for the first time provided a comprehensive picture of visitors to London’s publicly funded galleries.
Galleries taking part in the study are:
· Larger galleries (more than 1,000,000 visitors per year) - National Gallery, National Portrait Gallery, Tate Britain, Tate Modern, V&A.
· Mid-scale galleries (50,000 - 999,999 visitors per year) - Barbican Art Gallery, Camden Arts Centre, Courtauld Gallery, Design Museum, Hayward Gallery, Photographers’ Gallery, Rivington Place, South London Gallery, The Curve, Whitechapel Art Gallery.
· Smaller galleries (up to 49,999 visitors per year) - Beaconsfield, CGP London, Chisenhale Gallery, Gasworks Gallery, Matt's Gallery, The Showroom.

http://www.audienceslondon.org/3414/our-resources/snapshot-london-visual-arts-2011-benchmark-report.html
Assessment of the Economic Impact of the Arts in Ireland
The purpose of the research is to establish an evidence based assessment of the economic impact of the arts as an input into wider economic policy. This study, which follows the 2009 Indecon assessment of the economic impact of the arts in Ireland, is concerned with the impact of the arts in 2010.
http://www.artscouncil.ie/Publications/Indecon%20Update%20Report_fin.pdf
Audiences London Audiences and Gender Data analysis report
Audiences London mined datasets and analysed gender differences in arts attenders, revealing that in the main men and women are looking for different benefits from their arts attendance. It suggests what might be done differently to increase men’s engagement with culture. The social motivations of females compared to the more focused and solitary engagement of males indicates that females appear to be more engaged and frequent.
Audiences and Gender: Research into arts engagement amongst males in North East England
Audiences North East was commissioned to undertake research to inform the Arts Council’s Gender Equality Strategy and to develop male audiences within the north east of England. Findings from the Taking Part survey 2008/09 showed that 59% of men engaged in the arts nationally at least three times in a 12 month period, which is 4% less than women. According to the survey, the north east of England has the lowest proportion of people engaging in the arts as 31% of adults have neither attended nor participated in an arts event.

http://www.audienceslondon.org/3144/our-resources/audiences-and-gender.html
Craft and Rural Development

This article examines the current and potential role of craft as a driver of the creative rural economy, encouraging tourism and supporting local retail and experience economies.

http://www.craftscouncil.org.uk/about-us/press-room/view/2011/craft-in-rural-communities?from=/about-us/press-room/
The Importance of Music - A National Plan for Music Education

This publication outlines the aims of the National Plan for Music Education and how the initiatives set out by the plan will impact schools, local authorities and private music teachers.
High quality music education enables lifelong participation in, and enjoyment of, music, as well as underpinning excellence and professionalism for those who choose not to pursue a career in music. Children from all backgrounds and every part of England should have the opportunity to learn a musical instrument; to make music with others; to learn to sing; and to have the opportunity to progress to the next level of excellence.

From August 2012, music education hubs will be funded to bring together local authorities and local music organisations, like orchestras, choirs and other music groups. They will work in partnership to make sure every child has a high-quality music education. The hubs will be fully operational from September 2012.
https://www.education.gov.uk/publications/eOrderingDownload/DFE-00086-2011.pdf
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Sport England Seminar

6 December 2011, Spiceball Leisure Centre, Banbury, Oxfordshire 

Senior figures from local authorities, leisure operators and Sport England are coming together to show that community sport programmes do not need to suffer as a result of pressure on council budgets.
A series of seminars being run by Sport England will show how strategic solutions to leisure facility provision can save up to 30% from revenue and capital costs without compromising services. Speakers at the seminars will include local authority chief executives and directors as well as senior figures from major leisure operators. Among the case studies to be discussed will be Elmbridge Borough Council, which is saving £6 million from its revenue budget over 15 years thanks to its decision to replace two ageing leisure facilities with a new, state-of-the-art wet and dry leisure centre. This has led to a huge increase in the number of local people playing sport at the facility.

The seminars will also see the launch of Affordable 25m Community Pools, a new guide to low-cost capital and operational solutions for swimming.

If you work at a senior level within the sector and are interested in attending a seminar, please contact events@sportengland.org
http://www.sportengland.org/about_us/our_news/more_for_less_sport_england_h.aspx
All About Audiences’ Masterclass – Persuasive Pricing in An Irrational World
6 December 2011, Preston

The session will explore the new science of behavioural economics, offering participants an insight into consumer psychology and how an effective pricing strategy responds to the irrational way in which customers make decisions.
http://www.allaboutaudiences.com/events/persuasive-pricing-in-an-irrational-world
All About Audiences Industry Seminar – People Power

25 January 2012, Tate Liverpool 

Season ticket holders or members are a crucial source of income and volunteers and friends are an extra pair of hands, but they also have the power to help achieve marketing and audience development goals. They provide powerful word of mouth marketing, offer insight and fresh ideas, and can bring new skills and knowledge to organisations.

This industry seminar is about making the best use of people’s investment in your organisation and you will learn from inspirational case studies to help make the most of the people that support you. It will help you build capacity and find new ways to maximise your resources, making your organisation stronger, more sustainable and more accessible. Volunteers, friends, season ticket holders, and even staff, are all ambassadors for your work. You will be helped to understand how to make the most of these ambassadors to raise your profile, reach new audiences, and grow your organisation. You will also have the opportunity to share your own experiences and learn from peers.
This seminar is for: staff with responsibility for managing volunteer, ambassador or membership schemes; marketing and audience development teams; staff at all levels from performing arts, visual arts, culture and heritage organisations. Industry Seminar content is generally pitched at Officer - Manager level, but all are welcome. The format should mean that people at any level will be able to learn and contribute so please contact All About Audiences to check if it is for you.

http://www.allaboutaudiences.com/events/people-power?tps=1+Jan+2012&tpe=31+Jan+2012
Oxford Media Convention 2012: What future faces Britain's creative industries?

25 January 2012, Saïd Business School, University of Oxford

The agenda-setting event for all those concerned with the future of Britain's media industry. Policy-focused debate, insight, solutions and networking.
http://www.ippr.org/events/54/8050/oxford-media-convention-2012-what-future-faces-britains-creative-industries
British Library social science datasets programme

7 February 2012, University of Manchester

This afternoon workshop will introduce researchers to the British Library’s dataset programme and provide an overview of dataset activities within Social Sciences. It will show researchers current and planned services the Library is offering to connect researchers with data. It will explore the importance of high quality research data in social science disciplines and through examples it will look at where data fits in the research workflow. It will also look at some tools to carry out data analysis from Online Analysis and Visualization to Geographic Information Systems.

www.methods.manchester.ac.uk/events/workshops/
Audiences London De-mystifying research – five ways to get to know your audience better

9 February 2012, London

This half day seminar aims to look at practical advice about how organisations can understand their audiences better through effective audience research.

http://www.audienceslondon.org/3117/understanding-audiences/demystifying-research-five-ways-to-get-to-know-your-audiences-better.html
Arts Council England’s State of the Arts Conference

14 February 2012, The Lowry, Salford

This national conference for the arts and culture sector will be hosted by Arts Council England in conjunction with the BBC, The Lowry, Salford City Council and Manchester City Council. Last year over 500 delegates attended; tickets sold out quickly so early registration is recommended.

There will be an exciting programme of presentations and debates from a diverse array of key figures. The conference will also feature significant opportunities for pre-event digital involvement and engagement, and an evening of pre-conference arts activities produced by Manchester International Festival on 13 February.

This event is aimed at senior level management from arts and cultural organisations, artists and senior figures involved in the arts from agencies, local authorities, higher education and the media.

http://www.artscouncil.org.uk/news/hold-date-state-arts-artists-shaping-world/
Creative & Cultural Skills Academy's third Annual Industry Conference – Skills: Real Return on Investment

6 & 7 March 2012, The Lowry, Salford
This is the conference for key decision makers in the creative and cultural industries. Since this year’s conference, it has become even more important for the industry to be proactive, enterprising, creative and skilled. Although a growth industry, predicted to expand 40% by 2020, it is confronting some of the most challenging economic circumstances of recent history. This conference will bring together professionals from the creative and cultural industries to address these challenges and discuss how to work better in collaboration with young people and education. Together, the real return on investment in skills, and what impact this is having on the sector, will be explored. Issues faced will be looked at and possible responses explored, with a focus on real, practical solutions. There will be acknowledgement and celebration of the inspirational achievements of the last year – how can these be built on for the future?
http://www.nsa-ccskills.co.uk/annual-industry-conference-2012
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